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1. FoumsgruanIn
ausIaUgaTuayuNTYaTY Gi"wumil,ﬂuéﬂisﬂaummasﬁnﬁuqiﬁwumﬁﬂ (Entrepreneurship and Small Business) atudnyin w.e. 2568
2. Usziin1suiuusaannasgiu
N/A
3. yufousnsda (Imprint)
N/A
4. veyailosny
N/A
5. UszdAnsusuugannsgulunnazads

N/A

N/A
7. Qm’gwﬁaﬂnsﬁwﬁﬂiamﬁqu (Professional Qualifications included)
amiauzaﬁuaqumiﬁwwoﬁyﬂumiLﬂuéﬂizﬂaummﬁzﬁﬁLﬁuﬁﬁﬁ%mmﬁﬂ
(Entrepreneurship and Small Business)
8. Qm’gﬁﬁaﬂlﬁwﬁlﬁm%m (Related Professional Qualifications)

N/A

9. miqﬂamsnuzﬁwuﬂi‘uuwmgwum%w (List of All Units of Competence within this Occupational Standards)

SWaVLIEANTIOUE \ilown

1001 a%maLLu’;ﬁmLﬁEnﬁu%ﬂsznaummazqﬁwmmLﬁﬂ
1002 AATIEANINAIALAZNISIY

1003 szyBnsHAnuaznsind e

1004 AT TIUTBII

a

10. szAUAMRA

3

10.1 auﬁnuzﬁﬁuauuﬂ’]iﬁ’lﬂ’]uﬂ’]‘un’]iLﬁugUiﬂﬂa‘Uﬂ’ﬁLLaﬂﬁ’]Lﬁuﬁqiﬁﬂﬂl‘i‘!’]mﬁﬂ (Entrepreneurship and Small Business)

ANANYILYDINANTTRBUF (Characteristics of Outcomes)
N/A
N151AUIEAUAMIAIRIYITN (Qualification Pathways)

N/A

LY ¢ N N - =
RANLNUNNTITNDDIYNUIADTUITBININTFIUDIUN
N/A

nquyAnaluadw (Target Group)
N/A

P

VUNYENTIOUE (MUIYFNTIOULTIVUAVDIAQAIYITNL)

)

1001 FUBLWIARAINUKUSENBUNTHAZEINATUIALAN
1002 AATIEUANTAAIALALNNTUIY

1003 s¥yI3N1IHEALAEN1TINTINUY



aussauzatuayunmshouaunmsidugussneunmsuasduiugsisvunibn

1004 AT1EMNTRIUVBITINI

ANTIULNURSULEASUIT
1. MITIUEAIRUTA 1

Usenelles o 24/04/2568

M1979 1 : FUNCTIONAL MAP ugnd KEY PURPOSE , KEY ROLES , KEY FUNCTION

AYINYIVINEVEN unummEn wundivdn
Key Purpose Key Roles Key Function
AasUIY Wa ANg3UNY Wa ANg3UNY
- - - 100 |dAn15g3ia

o = o ¥ 4 o Y VA e ® Y V4o .
Aesune msuEufsansnnAuunuiilaliasswnninuite vlarunivdn (Key Function)
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2. MTIULERUIT 1 (AD)

Usenelly au 24/04/2568

1919 2 : FUNCTIONAL MAP uweng KEY FUNCTION , UNIT OF COMPETENCE , ELEMENT OF COMPETENCE

v o
nummuan

Key Function

NUYEAUITIOUS

Unit of Competence

NUYEUIIOUSYDY

Element of Competence

S%E

AnasuY

Ve

Anasue

S%E

AasUNY

100 |§An13§379

1001

gauEmIAANEITURUIENBUNTLaLTINAY
wIALAN

10011

ryuwAniugwesnsidugUseneunisuas
¥ a < .
maduavesgsiavunndn (dentify the
fundamental concepts of entrepreneurship

and small business ownership)

10012

SEYANNTUALTINYEYDIUTENOUNTS ( Identify
the knowledge and skills required for

entrepreneurs)

10013

gy

szylanmansgsianifiinanm(dentify potential

business opportunities)

10014

UUNBIAUTENOUYDIUHUTINA (Distinguish the

key components of a business plan)

10015

osutBwAALEiunSWedUn19Uyay (Explain

the concept of intellectual property)

1002

AATIENNITHAIALALNTUE

10021

a5UEITN5I98man (Describe market

research methods)

10022

FWUNNTEVIUNITNNNITAAIR (Classify

marketing processes)

10023

TEYNALNTUDININITUIY (Identify sales

channel strategies)

1003

SEUITNSHAMKAYNITINI LY

3

10031

J¥UYaAYBINERSTM (Identify the value of

a Minimum Viable Product)

10032

afuennlggUmulasnIsuIUNISHEAR (Explain

the supply chain and production process)

10033

3EYVINNTINTMUY (Identify distribution

channels)

1004

AATIFNNTIUVDIGINY

10041

85U18N15R{UYe5INA (Explain business

finance)

10042

a ¢ =
JnTzvmadentunisseauny (Analyze

funding options)

Anasue

ANTELTLEnUT () Wuunudiladiasizmnfnundainlamunfindn (Key Function) Wiealula muneaussaus (Unit of Competence)

lazruIgaNsIausesy (Element of Competence)
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1. savLlgsusTIuE 1001

2. Fovurwaussnus a%mml,mﬁmﬁ‘mﬁ’uéﬂwmaumnquﬁ%mmLéﬂ
3. MUNIUASST N/A

4. andlus ™M RNIEN O

5. §1%5UY001TNUALHER1TN (Occupational Classification)
wniFeu dnfnw) 11519015 YAAINTANAST AUINNIU HUTIMIS 1910845578 naanaulseivumily
6. AN93UNENRUIVENTIAUL (Description of Unit of Competency)

;;ﬁmuamﬁnusﬁwmmmaﬁmaLLmﬁm‘*ﬁugmLﬁmfT*uﬂmﬂuéﬂizﬂaummazmiﬁwLﬁuqﬁﬁmmmﬁﬂlmﬂ IgasnesUILANUVINELA USELANYRITIAY
ﬁmﬁﬂmaa;wmnn@wmﬂLLazwmwﬁnﬁma’iumﬁnﬂﬁu UBNANT SEnnIafMUAlASIAsIANRBULTY LLazﬁxq%’umaumamwﬁﬁmqiﬁﬂlﬁaejwLﬂuﬁzuu
QL’%au%ﬁmmgﬁmﬁ’mLmﬁmawjﬂisnaumﬁ mmm’imﬂsﬁmamwwmmﬁﬁ%ﬁuﬁ% LLazﬁz@amamaqiﬁaﬁﬁﬁﬂamw
mmmﬁ‘hLLuﬂmﬁUﬁzﬂawamuqﬁﬁa a%mEJLLmﬁmﬁmﬁw%’wéﬁumqﬁmm Usshnneng 9 AREAILUSMNSANLIADwRINS T deTiAvaNE LA

7. AmTusTAUAAI

9

~

8. nzj::um%w (Sector)
N/A

9. Fooninuazsiaendnduiivuipaussauzianansalala (and)
N/A

10. %ﬂﬁ’mu&ﬁﬂ%aﬂ{]iﬂtﬁﬂﬂﬁtﬁ.ﬂ’é“l‘l’a\‘i (Licensing or Regulation Related) (813)
N/A

' < wa . .
11. aussausyaauaznamn1sU)uaeu (Elements and Performance Criteria)

aussauzeey (Element) an@fhumsﬂﬁﬁ'ﬁmu (Performance Criteria) 3BnsUsziliu (Assessment)
10011 L. vodpUvaITEY
53141,1,141ﬁm‘ﬁugnusﬂaaﬂmﬂusjﬂizﬂaummaznmﬁmﬁu a%msmﬁwmwammﬂuéﬂisﬂaumiu,asqiﬁ%mm WA AR
waaqﬁwuméa (Identify the fundamental 18n (Explain the meaning of entrepreneurship and
concepts of entrepreneurship and small business  [small business)
ownership) 2. UUNUTENNVR3§INA (Classify the types of
business)

3. ixqiﬂiﬂaﬁuwmqngwmma&qﬁa (Identify the legal
structure of a business)

4. sEyUnuIMKkazANuRnteunelugsia (dentify
roles and responsibilities within a business)

5. ﬁﬁ%uﬂlﬂiﬂa;ﬁﬂﬁ’]mauLL‘V]‘uWNﬁjﬁ% (Define the
business compensation structure)

6. 3¥UNITTINGIND (Identify the business life cycle)
7. $UUN0IAUTZNOUTDY NTHUIUNTAATIBBNUUY

(Identify the elements of the design thinking

process)
10012 1. LlﬁlﬂLLiNaUﬂT&EL!BLLu’JﬁWUENE\IJUi%ﬂE]Uﬂ’WS (Describe YUV YUY
ssqmmguazﬁ’ﬂmﬁuaq@ﬂizﬂa‘umi (Identify the the characteristics of an entrepreneurial mindset)  [ungasauNay

knowledge and skills required for entrepreneurs) 2. 3Lﬂiﬂwmaﬂiwwaﬁmilﬂugﬂizﬂaumi (Analyze

the impact of entrepreneurship)
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du335auUze9e (Element)

° ey . .
naunlun15U iR (Performance Criteria)

35n15Useifiu (Assessment)

10013 1. s3uednumzvedlonan1gsia (Describe the vodeuTDLdEY
ixiﬂamam&qaﬁaﬁﬁF‘fﬂﬂmw(ldentify potential characteristics of a business opportunity) Lnﬂmxauwamu
business opportunities) 2. ixuiamﬁmﬂq%ﬁﬁ] (Identify a business

opportunity)
10014 1. fmusinqUszasAuarAnAYeUHLgIAY (Define vodeuTDLiY
?51LLuﬂaﬂﬁ?‘UizﬂaU%aﬂLLNuﬁjﬁﬂ (Distinguish the key  [the purpose and value of a business plan) Lnﬁuasamamu
components of a business plan) 2. Rﬁ’ﬁLLuﬂﬁu‘UWﬂaUﬁﬂﬁ'ﬁymmLLNuQSﬁﬂ (Identify the

key components of a business plan)
10015 1. a%msﬂixl,nmaw%’wsjﬁumaﬂzyzyw (Describe the  |vaaauvaldon
aSusuARRITUn AUy (Explain the  [types of intellectual property) e

concept of intellectual property)

¢
<

2. 5¥YNIsUIINIANILAIeIMslydeniiavans
(Identify the risk management of the use of

copyrighted media)

12. mmguazﬁnwriawmﬁﬁqu‘ju (Pre-requisite Skill & Knowledge)

N/A

13. ﬁnwuaxmw%ﬁgaams (Required Skills and Knowledge)

(n) ANMUABINITANUNINEE

- fiauanansalunsiessmuunfavessduyuszneuns Masugsia uazimvuavanele

. HanuannsalumsdnussinnvesgsnauagtdenlasiaTemenguae iy

. Januansalumsmuuaunuim vund waglassEsennauwnunglussansia

- Tawannsalunsssyuaastuneuveastingsiala

. dmnuansalunmsliesendnuazredeniangsnauaziuunlonaniidneninla

1
2
3
4
5. fimuanansalunisiuunesruszneuresnszuiunsanidiesnuuy
6
7. fianuaunsalumsimusingussasavesunugsiuas davinusuanuiinseunqunnesauszneudidty
8

- denuansalunsseyussanveminedumesdyguagdanisanudsdunsledeniidvans

(¥) ANUABINTTAUAIILG

1y

o

a

- Sianugludesanumnevesmaduguszneuns wagndnnisilesmureanisauiugsiavunidn

- danugluFesmsiuundsznaneesgsia uagnsifenUsslaviliangautiuimangvasUsenaunts

- denuslusesngrunefiigivesiunisaaneidougsia lasw@seeans wasveinuaneny

- danugluSemunivesusagdumunigluginnaslasasenneuwny

3

. danugluSemdnnisuaztuneuveinisanidseanuuuiieimuinnssulugsia

- fianugludesnudnuagvesussnoun1siivsvauanuduia uaskansenuregsianedinuuaziasugio

- Heuglusesfadeiineszylenaniegsia uazuuindlunmsiansananuauailunisamu

1
2
3
4
5. ﬁmmiluﬁanwﬁﬁmﬁﬁﬁa Fauan1aidunu madvin msveed qufimswdsunamieyfigsia
6
7
8
9

o

- HauglusesauuseneudiAyvosnugsia lwu JngUsrase WIvang nagns waziuInidiidunu

10. fenuslusesUszinnveamninedumady uaziumnansianisaudsaninnislydeniiavdns

14. nanguinesn1s (Evidence Guide)

a




aussauzatuayumsiaueumsduglszneumsuasaiiugsiaruiadn

(n) néng 1Y TR (Performance Evidence)
N/A
) wé’ﬂgmmmg (Knowledge Evidence)
N/A
(M) Amuwugiilun1susediu
N/A
(@) BnsUszidiu
JedeuLuUUsTy vie uwivavaunany

15. ¥auLun (Range Statement)
(n) Mugin
(v) A1eSungTEazIBYn
mneaussnuriiiuFemeinsesusanumnevesniaiduglszneunisiargsisuuaiin Tne gusznauns Entrepreneur)
Mmaﬁmﬂﬂaﬁﬁm’mﬁma%mssﬁuazﬂgﬂl,?im’[,uﬂﬁ%ﬁmqsﬁﬂmi fnidugshouiansnuvidoanavsw L%TlmuumﬂqsﬁasuumﬁﬂimaLﬁ?wsuaal,ﬂuﬁgﬁuﬁumwé”ﬂ
uaz §3RTvLIAGEN (Small Business) fntnaulandu 50 au melalugs Sndudunislunesiiu wu uetns siueUan wieuinmsvialy
Trsveadugguannau Semsan giivswanauasILIREeL 130 SMEs (Small and Medium Enterprises) Suunalvgynangsivvunaidn
undslufasyiuuidvilag woadu vuieseu fAwinaulaniu 50 au was vuienats Alwineu 51-200 au Tns unuImves sUsznauns fe
Fuideuutnnysy avdlenalu vl gfvvuadn veafuayuasysiianesiu uay SMEs Fundouasygivssiulsune amanuuasnela
uaﬂmﬂﬁLﬁuﬁlaqmiaﬁ’ﬂLLuﬂUszLﬂmadqiﬁﬂiwLﬂuﬁqiﬁﬁ]ma%uv;ﬂ M3OUINS Lﬁuuwmzﬂﬁgﬁiﬂﬂ (B20) wi3odo-1e $¥¥195379 (B2B)

v
v o

aRsguuuule 1wy UTEndndn meuaiu l1vesnufied ssanTiluualmiils
vsegsnalulsemAansgeiini wu C aesdalstu (C Corporation) gsfavuanais-ngy MlusivedndndywAvesyfionu aenianunsadionu 100% ln

FNITFYLATIATUNNNY MN8VRITIN MTFeNgIAAL

Feilmsdun® warlassassfiunnmaiu s aesUeisdu (s Corporation) gsfvruInEn-natswesAusiiu InsunazsUuuuiinanen® miuiuiiaveu
wagMIANduNUNNg My

spyunuTazATEURnTeunelugsTluvsEnoume Vsssuamuniiuims (CEO) Usssummmniikienisiiu (CFO)
wazUsgsuausheyfiRng (Coo) Léﬁvwfuaawéap;ﬁaé?q éﬁéaulﬁyéum?w AMYNTTUNITUINNS éﬁaﬁu wilnau

fvuslassasammeuIUIinIzaunLUIUNTENgIRaty 4 enfimmeuunugiuuiatetusiedalis (Hourly) uasiuifiou (Salary) wieguiuudun
fensnau laun eneeudvdu (Commission) Mem Uy v3eyu (Equity)

izqm%%ﬁ‘mﬁjﬁaﬁ% 7 $u faundy L%mélluﬁjﬁi] (Existence) %”'ua;jiam (survival) Funlszaumnudiia (Success) futsaivln (Take-off)
FutsmsninensesnadiussAvian (Resource Maturity) Suusuiimmavienssen (Pivot or Persist) %”’mml,muaaﬂmnﬁjﬁa (Exit Plan)

S UNBIAYTZNDUTDINTTUIUNSAALTIDDNKUY (Design thinking process) fiuszneume ﬁwmmmjyﬂﬁwﬁ% (Empathize) teudgynn (Define)
A319u9An (Ideate) ATALLUY (Prototype) NeFeULazUTUUT (Test)

LanuasENUAELLIARTBSHUIENEUNS TinTevnansenurasniadugUssnaunisiifiisssleviuasanuides eSusdnuuzvedoniansgsia
ssylomanganialasyUsznoumsaunsaisussialaunsluflofeveswuies Tnonsasuluusulad (Franchise) n15lua3 (Licensing) vido

weu1an13nann (Network Marketing) Faaglnsunulaneuazdniaiiu dvuninguszasruazann1vewnugsia (Business Plan)

o

IuunauszneudAguetnugsia sinalaniniawswuuee (Pitch Deck) wazwuudnassgsnvaduee (Lean Canvas) a5uieussnnveminegdunadaan

Saa £

sudesrynsuimsanudesesnisludeifidvans

16. wuIwENTIAULIIN (@15)
N/A
17. qﬂamnﬁm"m/n’sjum%w%m (5’13’3)
N/A
18. $18ALBUANTZUIUNTSHAZITN15USSIAY (Assessment Description and Procedure)

YoADULUUUTHY S0 UilNasaUNaIU
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1. SWaRUIBENTTOUL 1002

2. Yovuazaussaus AATISMNTNIALAZNITVIY

3, NUNIUAST N/A

4. andlus ™M RNIEN O

5. §1%5UY001TNUALHER1TN (Occupational Classification)
wniFeu dnfnw) 11519015 YAAINTANAST AUINNIU HUTIMIS 1910845578 naanaulseivumily

6. AIDSUNBNUNBAUTIOUY (Description of Unit of Competency)

cmmwmsammuwmwmmimLﬂﬂ“umﬁmmma gnsvnaiilaiindnenmlunisdifiugsia mmmaﬁmmamﬂwmamL‘wam‘wummmﬂLﬂmma
YoLaUDAMA UarTIATIyaN Saufinssuunssreyandnuarveyaseiienisindulafifiveyasessu Ussiiuguus wavdinsien SWOT
AINIOTWUNNTFUIUNTNNNITRAA SEYUNARTIOTMTSIATIVENE AN N1slBuuIMIMsIaIATineUaLBIRDAAIALYINE
mﬁmeﬁﬂgjﬁ%awawmmmx%@;&amﬁna SJLﬂi’]%ﬁﬁ?unun’]ﬂﬁ?u’]%ﬂ@ﬂg’lLLa:"G‘]I‘LJ‘V!umﬁ’ﬂw’]Qﬂg’W
yuisszyosnUsznoureaHuNTmnfiddylunsiugsia sryesnUszneuTeInsE LTIy

wazan LLUHﬁﬂUmgﬁ’]ﬁ}mﬂJ@Wl@JWNﬂ’]ﬁ“ﬂ’]ﬁﬁ§1u5ﬂLLUUﬂﬁmﬁLLﬁu‘W’Nﬂ’]E‘Jﬂ’WW TmENﬂ’]ﬁﬂ’mu@]‘ﬂ@i'ﬂ’]iﬂ?i%’]ﬁﬂﬁuLﬂ‘Wﬂ’N‘] (ﬂ’lllaﬂ‘t‘)mu“UENﬁﬁﬂﬁ]

v

‘LJEJﬂﬁ]’]ﬂu‘ﬂﬂﬁ'lll’ﬁﬂi‘"ﬂﬂaEIWﬁﬂJEN‘Uﬁﬂ’]iLLﬁ“ﬂ’]iﬁUUﬁUUﬁﬂﬂ’] 5213Lﬁuﬁﬁ]ﬁ]ﬁﬁ’]ﬂiUGLUH’lﬁﬁﬁ'lﬂﬂ’J’]lJﬁiJWUﬁﬁ“EJ“‘EJ’]’Jﬂ‘Uﬁﬂﬂ’]

U

7. AmTusTAUAAI

9

~

8. nzj::um%w (Sector)
N/A

9. Fooninuazsiaendnduiivuisaussauzianunsalala (and)
N/A

10. %ﬂﬁ’mu&ﬁﬂ%aﬂ{]iﬂtﬁﬂﬂﬁtﬁ.ﬂ’é“l‘l’a\‘i (Licensing or Regulation Related) (81)
N/A

. '] wa . .
11. aussausyaauaznamn1IsU)uaeu (Elements and Performance Criteria)

g [ wa . . =Y a
fu3Inuzyay (Element) nanlun1sujjunenu (Performance Criteria) ABn1sUsliu (Assessment)
10021 1. MvuaraamNNg YelauenmA1 wazs1A1 (Define (vedeuvalleu
28UIN15IeRan (Describe market research the target market value proposmon and price) WNNASAUNAY
methods) 2. f\ﬂLLuﬂi“’WJNSIJmJaMaﬂLLa”"UaﬁJaim (Distinguish

between primary and secondary data)
3. Usziluguas (Evaluate competitors)
4. 33189 SWOT (Analyze SWOT)

10022 1. syyunanosun1snana (dentify marketing YOEIUVDLTYUY
FWUNNTZUIUNITNNTRAA (Classify marketing platforms) WNNFETAUNAY
processes) 2. lgwamensean (Apply marketlng approaches)

3. ’JLﬂi?u‘ViUQﬂSEﬂ‘UEN(ﬂa’lﬂLLﬁJUE)iJaﬂW?U’]ﬁJ (Analyze
market reactions and sales data)

a.
3Lﬂiﬂzﬁ&?w!um{l,ﬁ”uﬁﬁqﬂg’]l,l,asr;{unumi%'ﬂmgﬂﬂy’]
(Analyze customer acquisition and retention costs)

5. 5904AUT¥NBVYRALEUNIAAN (Identify the

elements of a marketing plan)
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du335auUze9e (Element)

° ey . .
naunlun15U iR (Performance Criteria)

35n15Useifiu (Assessment)

10023
ﬁxuﬂaqmﬁﬂimmdﬂ’mﬂﬂ (Identify sales channel

strategies)

1. ﬁx‘qmﬂ“ﬂisﬂaummnﬁzmumww (Identify the
elements of the sales process)

2.
srydnunizdAyUeITeIMINITBLUURITALAE YN
80 (Identify key characteristics of digital and
physical sales channels)

3. FIVUATEIMNSBUTANTANS 9 (Identify
different types of sales channels)

4. ix‘qﬂaQwéma&U%mil,l,axmiaﬁumguauﬂﬁyﬁ (Identify

customer service and support strategies)

YDABUVOLTLU
wNEzANNAIY

12. mwguazﬁﬂwriawmﬁ{hLﬂ‘u (Pre-requisite Skill & Knowledge)

N/A

13, ﬁ’nwuazmmgﬁgfaems (Required Skills and Knowledge)

) AUABINITANUNINGE

—~

0 e N oA WD

fianuasnsalumsifonaafiotmusraiauivane veiauenmm warsen
ﬁmmmmsﬂiumﬁaﬁLLuﬂﬁJagawé’mLaz%a;&aiaﬂLﬁ@miﬁm%u’h
fimmannsalumsussiiuguasuazmslinge SWOT ilen1snanagys
fianuasnsalumsszyunaniosuuazlauumemanainiiauemenuneINIveImaIn
immmmsﬂumﬁmswﬁuﬁﬁ%mﬁuaamammx%@uﬂamimaLﬁamiﬂ%’maqwé
ﬁmmmmsﬂumﬁmswﬁﬁ?unumﬂﬁym%a@ﬂﬁyﬂLLaxﬁunumﬁﬂwgﬂgﬂ
fimmannsalumsssyuas i IAUSENBUTBIUKLNTRAN
fimmannsalumsTeyesAUsENoUTBINIEUIUNTYIBUAT SEYNAYYIBYBITEIMNNTUY
fianuasnsalunadenuazfmuntemensneuuuAiawasenisnm

10. #AuansalunsseynagnsusnskasnIsatuayugnALven1sasnNduiusse ey

—

) AIMUABINTIATUAIING

0 e N oA WD e

14. wiinguineenis (Evidence Guide)

(n) nang1uNsUH TR (Performance Evidence)
N/A
) Mé’ﬂgwummg (Knowledge Evidence)
N/A
(M) Awugilun1suseidiu
N/A
Q) BnsUseiiiu
JedeunuUUsy vie uwivavaunany

15. ¥auLun (Range Statement)

fimugludesnsidenmnuasnisivunsaianiving veiausnmAT uarsIA7
fimnugludesnmsduunveyandnuasveyasedunsisenain
fianusludesnsussdiuguadunaauaznisiiasizy SWOT
fimugludoansszyunanrlasunsnanivsnsaudmsunisindnguidmne
ﬁmm%’luﬁ'aﬂLmeamimmmLLaﬁ%mﬁmeﬁﬂﬁﬁ%mmammﬂ
fanusludesaununislandagnauasuyunisineignen

fanugluen siaIURLNITIAIALEN1TSEYBIAUTENOUNEATY

v aa o

flﬂ’)’mﬂuﬁ@ﬂﬂi&i‘UTHﬂ’]i’?ﬂEJLLa%ﬁﬂUm&ﬂ@ﬂ“ﬁaﬂV}Nﬂ??lﬂil‘ﬂ\‘iﬂﬁ]‘ﬂaLLa%‘V]NﬂWEJﬂTW

fanuglusenagnsnisueuaznisatuayugnatitoasenuianelanazanuindvesgnan
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(n) Az
(1) AMeBuIBTIBazden

whgaussauridudewemuansedinseinsnainuasnse awnsaesuieisnsiseamaiitermuananavang %@Laua@mm
IR U AV R TaE ImEJmﬂ%ﬁtj”a;gawﬁﬂLLassdyaaﬂasaﬂumiUssLﬁuijLﬁaLLaﬁmiwﬁ SWOT LﬁE)ﬂ’]i’J’NLLNUﬂaQM§W1&ﬂW§ma7®
uamﬂﬂﬁﬁammmixmmam‘vxla%mmimmmﬁmmsam LLazLﬁaﬂi%Lmenmmmm U 4P (Product, Price, Place, Promotion) %38 Digital Marketing
"3mswﬁuﬁﬁ‘%awmmmmLmzﬂ?@gﬁmimﬂ Imﬁmiwﬁwqaﬂssmu,azmamau%’umngﬂﬁumammm shmjymﬂa WU oAY18 SaUARN NSAeUnA ieTlauun
dioUssdiuuumemanaaiilsivszansnwdels safansiesesnuyulunislandsgnen (Customer Acquisition Costs) ¥i3p CAC
Lmzﬁunumi%’ﬂmqﬂgﬁ (Customer Retention Costs) 35‘14@aﬁﬂizﬂawamwumimmm 3514@«%33ﬂawanﬂizmumﬁmaﬁy’q 7 Yupou fle mﬁﬁyumgﬂﬁyw
(Prospecting) N3Lm38u6 (Preparation) miL’;JIWWWQﬂF;W (Approach) n1suLaue (Presentation) nMsnauTelALes (Objection) N13dan1sue (Closing)
KaLNIIANAINNANEINITY (Follow-Up) saqﬂaqwéﬁiaqmqmssmaﬁmamqmﬁqﬁdaqmqmsﬁmaﬁ%ﬁaLLazmamamwﬁﬁﬁy@mLéuLLazqmﬁaa

waImmuATeIIMINIeUsElanad 9 leglinagnsnisuiniswarnisatduayugnaivieidtuanenuduiussseseniugnanlaoensiiussdnsam

16. vunEsussAULIM (013
N/A
17. goamnssusaa/nguanngay (anf)
N/A
18. S1982IBUANTTUIUNTTUALIGN15USEIEY (Assessment Description and Procedure)

oADULUUUTHY 950 wilNasaUNaIU
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aussauzatuayunmshouaunmsidugussneunmsuasduiugsisvunibn

1. savLlgsusTIuE 1003

2. Fovurwaussnus spyIBnsndauazmsdnd e

3. MUNIUASST N/A

4. andlus ™M RNIEN O

5. §1%5UY001TNUALHER1TN (Occupational Classification)

wniFeu dnfnw) 11519015 YAAINTANAST AUINNIU HUTIMIS 1910845578 naanaulseivumily

6. AIDSUNBNUNBAUTIOUY (Description of Unit of Competency)

;;ﬁmuamﬁnusﬁﬂzmmimzﬁ%mmamLLazmﬁﬂfé’mﬂw%ugm,l,aw%ﬂﬁ
aunsassyyanvesnAntumlnefinnsammdnfusainsanouaussnumesmsvewaawanslanielu wassyynunUsyAvsnwesndntam
oSUEMlegUNLILARNSTUIUNTHAS ﬁzqmmguazi’ﬁaﬁﬁwLﬂuiumﬁaﬁymmémﬁmsﬁﬁaﬁmﬁ %ﬂlugﬂquﬁiﬁ’auazmamamw
naenIudonTBnmsnAniivinzan wseuimunuauaTaEnsrUIUNMassURdnfaslndulunsnaspudinuus Tuaunisdas e
mmmﬁwﬂizanuaaﬁzjlaamamﬁmﬁwmEJLLazﬂaé‘l’aﬁTﬂﬁumﬁLﬁanﬂimmﬁmmzauﬁ’ué’ﬂwmwanwﬁmﬁmsﬁuazﬂémﬁmma
ApsznanuuanmesEmsiadmnglnsasuazuinisdne

delniularwdndumanunsaifisgnailaensdlussanEnmuasnsInILAILABINITVDINAIN

7. AmTusTAUAAI

9

~

8. nzj::um%w (Sector)
N/A

9. Fooninuazsiaendnduiivuisaussauzianunsalala (and)
N/A

10. %ﬂﬁ’mu&ﬁﬂ%aﬂ{]iﬂtﬁﬂﬂﬁtﬁ.ﬂ’é“l‘l’a\‘i (Licensing or Regulation Related) (81)
N/A

. '] wa . .
11. aussausyaauaznamn1IsU)uaeu (Elements and Performance Criteria)

g [ wa . . =Y a
fu3Inuzyay (Element) nanlun1sujjunenu (Performance Criteria) ABn1sUsliu (Assessment)
10031 1. YoraUvRL LY
S¥UYaAYeINENSTmM (Identify the value of a szyuumnslumsussdiundndumaninsaneuauesean [ultdzaunady
Minimum Viable Product) URBIN1VBIRAIALUIMNNY (Identify methods for

evaluating whether a product meets the needs of
its target market)
2. ixqmmsﬁ‘dixaw%mw (Identify performance

criteria)

11
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du335auUze9e (Element)

° ey . .
naunlun15U iR (Performance Criteria)

35n15Useifiu (Assessment)

10032
oSuneslegUNILLARNITUIUMIHAR (Explain the

supply chain and production process)

1.
ﬁxummguasi’aﬂﬁﬁhLﬂiﬂumﬁa;wmﬁmﬁ’m%ﬁaﬁmi
(Identify the knowledge and materials required to
create a product or service)

2.
szyfidennisrdndmiundniumvieuinisidviaua
119182 N (Identify manufacturing options for
digital and physical products or services)

3.
NILUILNTNAGOULALATUANAMA AT URBA S
UTNNIAIVALAZNINNIEATN (Testing and quality
control processes for digital and physical products

or services)

YDABUVOLTLU
wNEzANNAIY

10033
FEYIDINNMTINT MUY (Identify distribution

channels)

1. szyussamuazdadelunisidontesnamsind e
(Identify the types and factors in selecting
distribution channels)

2.
ﬁﬁlqlﬂﬁl']llLLWﬂGﬁQ?ZM'jWﬂﬂTﬁﬁﬂ'ﬂor]WLﬁEJIE]EJG]?JLLaZU%ﬂ'ﬁ
o (Identify differences between direct

distribution and fulfillment services)

YDABUVOLTLU
LnNEzAUNAIY

12. mwgua:ﬁnwriawmﬁﬁwLﬂu (Pre-requisite Skill & Knowledge)

N/A

13, ﬁnwmaxmwgﬁmaems (Required Skills and Knowledge)

(N) ANMURBINITIANUNINTE

- dmnuansalumsliesenuagimuanun1vemdndunvseusmaie lvingauiunaia maneg

- dmnuansalunsseyuasimuadidindsednsamvemadndunviausng

- Sanwmanunsalunsszydan nszuiunmnds waeninensisududmsunmsimuingndom

- flanuansalun1snsivdey nedeu wazmuauanmuemaadunlndulumunnsgu

. danuansalunisseyussaniazdadeddglunisifenvesmenisindvuneg

. JANNEN5alUATIATIENALLANANNIENIINNTIAT NS lAERTILaE AT LU NTInEs

v v v

) AIUABINTIATUAIING

1
2
3
4. ﬁmmmmm’lumﬁmﬁaLﬁaﬂmﬁmﬁmﬁmmxauﬁ%ﬁm%’umﬁmﬁ’m%ﬁ%ﬁauawwmamw
5
6
7
(

- dAnuglunsUssdiunauarseus NS IINB UALEIAILABINITVRINAIN AT Y

- dmnuglunsivuaunsgiudssavsnmusandniunvseusnig

. dmnuglunsdamuazdanisTagvseninensileluniswéa

o I

o

- dauglumsvageu asvdeU uLagUSuURAMANYDIHENS U

o

AINALATNIINIYAIN TINTVBALALVETIAVBILARLIT

o,

0399 1UNNIFIUNN LR

- dmnuslumsidenveanaimuizand1viunsdndmunendnsiom

1
2
3
4. fanugluniswdndmsundngiom
5
6
;

- denuglumsdedminelagasaiasnisleuinisdnasielnduaisieyuslan

14. wiinguine@enis (Evidence Guide)

12




aussauzatuayunmshouaunmsidugussneunmsuasduiugsisvunibn

(n) néng 1Y TR (Performance Evidence)
N/A
) wé’ﬂgmmmg (Knowledge Evidence)
N/A
(M) Amuwugiilun1susediu
N/A
(@) BnsUszidiu
JedeuLuUUsTy vie uwivavaunany

15. ¥auLun (Range Statement)
(n) Mugin
(v) A1eSungTEazIBYn
mh&JaussauaﬁiﬁuL%"awaqmmmma‘dumiszqLLﬂsUi:Lﬁui%mimﬁMLLazmiﬁmﬁmﬁw?{uﬁwLLasUEn'ﬁaémﬂuszw
Tnsasounaufanaszyyanvaskanium stywnmMessdiunaunviouimsanunsaneuausiaunsinIsvesaailmnglnse sz
(Product/Market Fit) sasidamsimuainasiuszavsnmusswansumniielndulumusnasgiuiitmun nanifdomsmesmmuniminesansinsgiuana
(I50) wagnsnA@eUNEAF M AuALasaantunnsleay (Ease-of-use) wasWandunisvine (Functionality)
vennigassisrladetumndegunuiaznszuiunasdn suanssryanugwarTaniisuduneufazaonndouslas
ﬁgﬂizﬂaumsma‘v‘hmﬁ%’aLﬁ&nﬁuéaﬁﬁ%ﬂﬂummﬁmmﬁmﬁm% w3ouinstun
auisnsidenBmananiiuzaudmiundnfumiouineilusluuuidrauasemenn wy szassemiodendnfaemvieuimsilaanuaioua
nsdinavdetodmemmimunmiiuduiinesiinsedadomanununy nisthgsing naHEnLATART diednaulalmmnyaniugsi
FIANTTUIUNTNAADULALATUALATA N dielusiulalenauavieuinsinanseninaennaesiveimuatasanua AV iwasmatn
Tumunisdadamng awmsmzyﬂizmwLLaxﬁaé’aﬁ‘lﬂﬁumsLﬁansziamwmiﬁ“}’ﬂfﬁ’mmaﬁmwam aroamamss ‘17'iEJU%Immmia%aﬁugwmqmﬂﬁwam
LAZYOIMNIDBY TEINDAIALNANY MABATUIFYAILLANANITEINMITAT MLETABASS (Direct Distribution)
fywanasaummssiauilnalaglununemaunandmosiinzamulusdsdumuarnsdansnisinanes wazuinisdaas (Fulfillment)
ﬁamiﬁﬁjﬁﬂ%@ﬂ;ﬁmimauaﬂﬁmmiwﬂ“ﬁumaw‘?’aLw]'ﬂmﬁu%“ﬂm?mv-ﬁyw Msdna ﬂﬁ‘U%ﬂﬁQﬂgﬂ éﬂizﬂ@umiéﬂﬁu%ﬂﬂﬁmué Fulfillment
LLayq;E’lﬁu%ms%aj"ﬂéq%ugﬂﬁuﬁgﬂﬁyw uanaNiilaagsia Dropshipping ;“J"Uszﬂaumﬂ%ﬁuqsﬁﬂaauiaﬁ luneufvduaiies

P

LLmﬁNmsmﬁu;3wamw%agjmmﬁﬁmaqaumimymﬂwgﬂmwﬁqmﬂlm%uﬁwﬁa%a yUszneunMsissuavihnsnaaLas SuMdseaangnavn iy
16. BUQBANTIAULIIN (a13)
N/A
17. 9AEUNTINTI/NGUDITNTI (013)
N/A

18. 5188BYANTZUIUNTSHAZITN15Us2IAY (Assessment Description and Procedure)

oA ULUUUTHY 58 WilNasaUNasIU
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aussauzatuayunmshouaunmsidugussneunmsuasduiugsisvunibn

1. savLlgsusTIuE 1004

2. Fovurwaussnus AA91EMN5iUTegINa

3. MUNIUASST N/A

4. andlus ™M RNIEN O

5. §1%5UY001TNUALHER1TN (Occupational Classification)
wniFeu dnfnw) 11519015 YAAINTANAST AUINNIU HUTIMIS 1910845578 naanaulseivumily
6. AN93UNENRUIVENTIAUL (Description of Unit of Competency)

;;ﬁmuamﬁnusﬁﬂzmmigﬁLﬂﬁwﬁmﬁlﬁwmqﬁﬁﬂ L%ﬂﬁ]mﬁﬂﬁxnauﬁugwummmﬁlﬁu
sufansimunsinuvemdnsuevieuinisimnzauiunaiauasaunuiiisines annsaosuissunsuiiugiy wu suiilsvieu suga
wagaunsEuAiuan IufansuunauuanmesEeRUUasitasauuiusiioulUls luns s
aunsninsznszuaiuanuesUIsnileUsifiuaninanemansiiu MuaRaRsuLLIINNISAIY (ROD Teszsvnadenlumsssasmu
aunsaimunUUsEInRN SR EsuarAU UG IAuTeIgsia saufantsfiansandaidennisseauu iy msgdy Gurueainiinamu vieuraaiunudu q

TutsanansaszyvefimuauazReulviiigivesiunsiutumu

7. AmTusTAUAAI

]

8. nzj::um%w (Sector)
N/A

9. Fooninuazsiiaendnduiivuisaussauzianunsalala (and)
N/A

10. %ﬂﬁ’mu&ﬁﬂ%aﬂ{]iﬂtﬁﬂﬂﬁtﬁ.ﬂ’é“l‘l’a\‘i (Licensing or Regulation Related) (813)
N/A

. '] wa . .
11. aussausyaauaznamn1IsU)uaeu (Elements and Performance Criteria)

' ° 2 . . a a
au3Iauzyay (Element) nanlun1sujjuneu (Performance Criteria) ABn1sUsliu (Assessment)
10041 1. MUUATIANYIBVINANAUNITOUINIT (Determine  |v0@oUVaLTEU
85U18NN3LEUY5IA (Explain business finance) the selling price of a product or service) WNNASAUNAY

2. a‘ﬁmswmiﬁuﬁugﬂu (Explain basic financial
statements)

3. f\i’wLLuﬂmmLmﬂﬁﬁﬁijw?w!umﬁLLaz(;mquuLLUs
(Differentiate between fixed and variable costs)

4. ATEANTTLARUANTIUSIN (Analyze the
company's cash flow)

5. AMUIMNARBULNUIINNTTAMU (Calculate the

return on investment)

10042 1. AuauUTEInaMIAILOULaE AU UEUAY SLELIBIGAN
3mswzwmﬁaﬂiurmimmu (Analyze funding (Determine operating budget and start-up costs) WA AUNAY
options) 2. swyfionn13sEaNnU (Identify funding options)

3. sryvanmualunsulduyu (dentify funding

requirements)

12. ﬂ'rmgl,l,azﬁnwﬁauwmﬁﬁ’lLﬂu (Pre-requisite Skill & Knowledge)

N/A

14
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13. ﬁnwzuazmwgﬁﬂmmi (Required Skills and Knowledge)

(n) ANuADINIALTINYE
- Sewanunsolunsfuansumunsil sunuiuuls ussiruasimeTemansunvioUing
- fimnuansnsalumsvhanuilasunsituiiugiy wu suna suilsviemu uagsunssuaiuan
. fanuanansalunisasivaeuuazUseiunszuaiuaniilefinnsananiuyninsiuyegsia

1
2
3
4. fanuansalunisdnuasienesasransuwnuiieUssiiunuAuATeINTATY
5. fianuanunsalunisfvunauyssananmsdiiuny siinsiumeuuEueuessia
6. fimuannsalumsieneuasiiouiisudaudennisssmmuiinzauiugsia
7. fanuenunsalunisUssdiurermunuastouluvesnsuiunuiioanauidssinisiu
() m’moﬁuaamsﬁvmmmi

. ﬁmmgluiﬂiaagwmamiﬁumaaqsﬁa AN TVMLATIA B T09AUAILAZUINIS
- Slewgludesnmsiuiiugiu laun suna sutlswanu wagsunszuaiuan

. Slewgludesmnuuanasssrnaunuasiivasauyuiuus sufeisuimsdanisnuu

P

1
2
3
4. frnughunsuimsnssualiuan wiolvgsiaanunsadudunslnesnsianinaaes
5
6
7

- Sanuglumsdwnuaziasiey ROI dielylunisindulaniegsia

- auglunnTszaamu il JunUINeITes BUnaNsuIA1s MITINaemu wagluuantdnamu
- Haugluleuly vervun uagAUEITALIVBTUNITVBTURUNUIINUNAIN ¢

14. wingunineen1s (Evidence Guide)

(n) minguNsUURIY (Performance Evidence)
N/A
() Mé’ﬂgmmmg (Knowledge Evidence)
N/A
(A) AuuzitunsUszdiy
N/A
(9) AnsUTBAdIY
ToapULUIUUTTY %30 ulNAYALKAIIY

15. wauwun (Range Statement)
() Az
(v) AeSungTuazidYn

mneaussouridudemosmmannsolunsiinneiniaiuressiio AseuaqunstLATIAYBYRsHAR TSI a UM I zau UYL

Tassasnana uazyarignanladu uenaini demmdsnisvharnualasumsiuiugiu wu sudlsanu suge wazaunsTuaiuan
LﬁaﬂizLﬁuamuwwmﬁ@waaﬁqsﬁﬂlﬁy mﬁLﬂsw‘v?&?unuLﬂumﬁﬂﬁzﬂ@uﬁﬁiy I@EJéuaqmmmﬁwLLUﬂmmLLmﬂmﬁwﬁNﬁTunumﬁLLﬁzéunuﬁTmLUﬁ
Lﬁaﬁ'ﬂ,ﬂéﬂﬁu%mieiyunuﬁﬁﬂizﬁw%mw ufamTie TN LatuanTIUTI oUsiuanwAaesINIRL LaYAUIMHARDULYILAINN1TAYY (RO)
dielymsuismuquavesn1sfiugsia MInesusUsEINUN SR LN ULaE AWMLY UEIAYesITY NeemTimssrymadenlunisssauny wu
L‘iurjﬁmﬁmmi Gunuainiinasyu vieuwasiunudy q swdmsalavedmusuasdoulvlunisiuiu Welnasnsadenuvasiunuiliazas
waraivayunsiulnvesgsia

16. MurEaNsIAULIIY (And)
N/A

17. qﬂmwnsim'w/na:um%w%w (andh)
N/A

18. sgazdeanszUIUNNSHAZISN15UsEAU (Assessment Description and Procedure)

15
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oA ULUUUTHY 50 wilNasauNagIu
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